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OUTSTANDING DESIGNS FOR INSPIRED LIVING

“A luxury family market 
destination site that 
features premium 
editorial content for an 
international readership 
who share a passion for 
inspired family living.”
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THE CONCEPT
Crossing the worlds of interiors, travel, 
literature, toys and products, this online 
publication is a unique offering in the 
family market, delivering expertly curated 
collections and groundbreaking user tools.

A highly visual website, MyLittleStyleFile 
focuses on the brands creating exciting  
and important designs for children and 
families today. With a focus on innovation, 
heritage, craftsmanship and exceptional 
service, our features reveal the products, 
books and destinations that are truly 
outstanding in the family market.

Daily reviews, news and updates plus 
weekly and monthly features inspire and 
enlighten the consumer and inform and 
connect industry insiders.

All editors and major contributors are 
experienced journalists with a significant 
heritage in prestigious international print 
magazine titles. The exceptional calibre 
of this international editorial team – along 
with the high production values – makes this 
website a go-to destination in its own right.

With a global team of professional experts, 
a bespoke package of on-site tools for users 
to curate and edit their own collections, as 
well as an international focus, this unique 
website actively engages users with the most 
outstanding brands in the family market.



OUTSTANDING DESIGNS FOR INSPIRED LIVING

   |  Media Kit  |  October 2013

TARGET USER
Users of MyLittleStyleFile are well-educated, 
well-travelled and well informed; they are 
parents, grandparents, godparents and 
extended family members who are intelligent, 
stylish and affluent. Due to the website’s 
exceptional contributor base, users also 
include industry insiders, tastemakers, 
journalists and trend influencers. 

This discerning readership looks for a deeper 
understanding of the brands they invest in; 
they want to be well-informed and engaged 
with the products and experiences they buy 
into. Knowing the background of a product 
and the materials and design principles that 
set it apart run a close second to knowing 
that a child will be comfortable, entertained 
or empowered by the product.  

Valuing innovation, craftsmanship, high 
production and safety values as well as 
organic, eco and fair trade principles, they 
live in such urban hubs as London, Los 
Angeles, Paris, Moscow, Singapore, Sydney, 
Switzerland, Amsterdam or Barcelona and 
have an inherently global outlook. Owning 
their own business or working in senior 
positions with international companies, these 
individuals have a high personal net worth. 

Their high expectations are matched by their 
demand for intelligent consumption, and they 
would prefer to invest in a higher quality  
item for its heirloom value than spend their 
resources on a short-term solution. They do 
not purchase indiscriminately, preferring to 
benefit from the best the world has to offer.

65% women  |  35% men

70.5% 35-44   years old

 21% 25-34  years old

8.5% 44-54 years old

36%

10%

Countries with a notable presence 

UK, USA, Australia, Singapore, 
Russia, France, Spain, Switzerland, 
Poland, Netherlands 
*Based on 48,703 pre-launch users of MyLittleStyleFile branded content.
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EDITORIAL CONTENT
With a crisp, clean design palette, the 
website’s understated aesthetic works to 
celebrate and showcase the outstanding 
designs selected by our editorial team.

Five channels – Books, Interiors, Products, 
Toys and Travel – help guide the user 
through the MyLittleStyleFile reading 
experience, delivering a mix of reviews, 
interviews, features and round-ups, as well  
as original video content – all created by  
the MyLittleStyleFile editorial team. 

A Features channel draws content from 
across all five review channels to create 
playful, compelling editorial features. Here 
the user can discover features including 
themed A to Zs, local Secret City tips from 
design gurus around the world, Friday’s Cook 
with a weekly featured cookbook, a monthly 
Theme drawn from across the channels, as 
well as Video Reports with demonstrations, 
interviews and mini documentaries about the 
people behind the brands and the places. 

Channel subcategories help the regular 
user seek out information on a return visit, 
while an in-site pinning tool allows favourite 
products, books and places to be saved 
into a personalised Pinboard for future 
reference. These pinned favourites can then 

be transformed into visually inspiring  
Mood Boards and Travel Planners to keep 
for reference or to share with family and 
friends, as a link or as a static image. In this 
way, users – as well as family and friends 
– can save items onto Christmas, birthday 
or gift shopping lists for their children, 
grandchildren, godchildren and friends.

All MyLittleStyleFile reviews and features 
can also be instantly shared with friends 
and family via social media buttons on 
each page. The website’s own RSS feed, 
as well as the MyLittleStyleFile Blog, Twitter, 
Facebook and Pinterest posts, keep users 
informed of our journalists’ daily discoveries. 
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SITE FEATURES 
MOOD BOARD TOOL
With our uniquely developed Mood 
Board Tool, users can select items 
from their personally curated 
Pinboard and group favourites in a 
single themed image. They can add 
a background, resize and rotate 
individual products, overlay images 
and add text. In this way, the user 
can also create Baby Shower, 
Christmas and Birthday Mood 
Boards to share with family and 
friends – as an interactive or still 
image, emailed or shared within the 
user’s preferred social media space. 

TRAVEL PLANNER TOOL
After the user has pinned favourite 
destinations from our Travel channel 
for where they want to Eat, Stay, 
Shop and Play, they can create a 
bespoke Day-by-day Travel Planner 
using the MyLittleStyleFile Travel 
Planner Tool. The user simply selects 
the number of days their family will 
be staying in a particular destination, 
then selects the destination, and 
allocates each of their pinned places 
to one of the days. This itinerary can 
then be printed out or viewed on an 
iPad as a Day-by-Day Travel Planner  
image with a ‘pinned’ map showing 
the selected venues, their opening 
hours, address and other details.
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THE DIRECTORY
Working as a practical backbone to the 
site, the Directory offers users easy access to 
contact information and company profiles 
for brands and designers as well as retailers, 
travel destinations and tour operators. Each 
entry also allows for links to be made to 
editorial that features the brand within the site. 

FOR BRANDS…
Brands can update their own Directory 
listing to include a logo, company profile 
and additional hot links (to social media 
pages, for example). This helps users 
connect quickly with their favourite brands. 
This is also a useful feature for brands 
whose international retailers and distributors 
are looking to promote the brand globally. 

FOR RETAILERS…
With a dedicated Find Your Local Stockist 
search facility (see below, right) The Directory 
is also a valuable resource for retailers 
– whether store-front or online. Users simply 
select a Location and Brand to find their 
nearest listed retailer. Each Retail Directory 
listing can also be linked to that retailer’s 
Mood Boards to create a virtual window-
shop of products and brands that are sold 
in-store. Our premium editorial content is also 
an easy and effective social media tool for 
time-pressed retailers, with reviews and 
features available to be shared via the 
retailer’s own social media pages to boost 
local shopper’s awareness of new products 
and brands they may have in-store. 
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CHANNEL SUMMARY & FEATURES
BOOKS & MEDIA

MONTHLY FEATURE: Friday’s Cook is a 
showcase of a recently released cook book.   

MONTHLY FEATURE: Sunday’s Movie is 
a review of a recently released family DVD.

Featuring picturebooks, early readers and 
early fiction, we also include art and craft, 
reference and parenting books plus relevant 
travel, interior and cook books. We also 
feature select apps and movies here too.

PRODUCTS TOYS

All the fun stuff is here in categories that 
include Baby, Preschool, Dolls & Bears,  
Role Play, Vehicles, Musical, Arts & Crafts, 
Traditional, Educational, Construction, 
Puzzles, Games, Outdoors and Ride On. 

This channel is where parents find the 
world’s best pushchairs, car seats, cameras, 
technology, even skin products; here we 
cover the stuff of family life from BabyTime  
to PartyTime, MummyTime to DaddyTime. 
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CHANNEL SUMMARY & FEATURES

TRUE COLOURS 
A series by the former editor  
of Australian House & Garden 
on using colour in the family 
home, with a bi-monthly user 
Mood Board competition. 
INTRODUCTION 
STIMULATING COLOURS 
(reds, orange)
INSPIRING COLOURS 
(yellow, purple, mauve)
CALMING COLOURS  
(blues, lavender, aqua)
BALANCING COLOURS 
(green, teal, turquoise)
COMFORTING COLOURS 
(pink, brown, beige, cream, tan)
STABILISING COLOURS 
(greys, whites, black)

INTERIORS

From chairs for children and family furniture 
to lighting, storage, wallcoverings, floors 
and rugs, artworks, accessories, kitchens 
and bathrooms, this is the channel for all 
things related to the home and interiors. 
Reviews include a summary of the product, 
along with designer information on how and 
why they created the product. Cutouts of 
each product and the colourways are also 
included so the user can pin the appropriate 
items for inclusion on their Mood Boards.
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CITY GUIDES
AMSTERDAM
BERLIN
LONDON
LOS ANGELES
MILAN
PARIS 
SAN FRANCISCO
SYDNEY
TOKYO  
VIENNA

FEATURES
• Dream Islands Destinations for families.
• Colour World Featuring colourful festivals/
dramatic seasonal destinations.
• Racing Around the World  
F1 destinations and more for seeing Things  
That Make You Go Vrrmmmm.
• Fairytale Castles Where princesses 
might live and dragons might roar.
• Santa’s Workshop Where to go to meet 
our favourite Christmas visitor.

CHANNEL SUMMARY & FEATURES

TRAVEL

Designed uniquely for the family market, the 
Travel channel offers a curated collection  
of destinations with a designer edge that also 
welcome children and families. City and 
Regional Guides are a major feature and 
include an overview of the destination, with 
individual profiles and reviews of local 
places to Eat (everything from a gourmet 
take-away to Michelin-starred venues), Stay 
(hotels, resorts, self-catering apartments and 
family villas), Shop (toys, fashion, interiors, 
books), and Play (museums, parks, pools, 
playgrounds and more…). The user can 
then pin these to their Travel Planner to make 
a personalised City Guide. This channel 
also features Beaches, Camping, Adventures 
(cycling, walking and boating), Snow & Ski, 
Safaris, Journeys (cruises, train journeys and 
tours), Theme Parks, Events, and Transport 
(reviews of airlines, trains and ferries). 
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FEATURES CHANNEL SUMMARY

BI-WEEKLY FEATURE: 12 WE LOVE
Whether it’s owls, the circus, the colour red, 
or lunchboxes, we round-up 12 favourites.

BI-WEEKLY FEATURE: CREATOR Q&A 
Five minutes with the authors, illustrators, 
designers and creators behind the brands.

BI-WEEKLY FEATURE: SECRET CITIES  
Our global Style Correspondents offer local 
tips for the best places for families to visit.

VIDEO REPORTS
MyLittleStyleFile video content with product 
demonstrations, interviews, and City Guides.

BI-WEEKLY FEATURE: TIME TO…
It’s Time To… From roasting marshmallows to 
taking photos, fun, timely ideas for families. 

TREND ALERT
An industry insider report flagging up a 
breaking trend – from interiors to travel. 

SHOW REPORT
A round-up of innovative products on show 
at selected Trade Shows around the world. 

BI-WEEKLY FEATURE: GUEST BLOGS
A guest blogger from the wider Books, 
Interiors, Products, Toys or Travel community.
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EDITORIAL FEATURES CALENDAR 2014

MONTH  TOPIC     SUBMISSIONS DEADLINE
LIVE    Where The Wild Things Are
JANUARY   A World Of Colour    November 1 
FEBRUARY   Dinosaurs     December 1
MARCH   Things That Make You Go Vrrrmmm January 1
APRIL    April Showers    February 1
MAY    Flower Power    March 1
JUNE    Under The Sea    April 1
JULY    Running Away With The Circus  May 1
AUGUST   Robots     June 1
SEPTEMBER   Pirates Mermaids and Buried Treasure July 1
OCTOBER   Space     August 1
NOVEMBER   Princesses and Dragons   September 1
DECEMBER  Into The Woods    October

KEY THEMES (each theme includes a feature in each Channel, as shown below)

A-Z
An alphabetical exploration for families.  
For 2014: Under The Sea; Classic Book 
Characters; Birds; and Flowers

FOCUS ON
An in-depth report on a material, movement or 
process that is changing the face of design. For For 
2014: Bamboo; Fair Trade; Car Seat Standards
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ADVERTISING OPPORTUNITIES

SPONSORSHIP
Each month there will be sponsorship 
available on each of the channels, whereby 
one brand has the exclusive opportunity to 
promote their unique offering for the family 
market. These sponsorship opportunities will 
only be available to companies and brands 
that have already been invited and/or 
approved to showcase their products or 
services on the site, or to those that can 
demonstrate that their product or service has 
outstanding  advantages or unique 
relevance for the luxury family market. 

All sponsorships will be an appropriately 
premium bespoke package in collaboration 
with the Sponsor Brand, with options in 
each tier that may include the following  
(the pricing of each bespoke sponsorship 
will reflect the number of options selected):

SILVER
n Solus position reskin of appropriate channel 
home page with brand-linked content. 

GOLD
All Silver options, but also to include:
n Inclusion in email newsletter. 
n Promotional links in editorial article/s. 
n Advertising space within editorial content,  
allowing clients to showcase their content, 
video or images alongside relevant editorial. 

PLATINUM
All Gold options, but also to include:
n Dynamic reskin of channel homepage to 
include video or 3D link. 
n Creation of bespoke video content. 
n Integrated partnership for unique and 
dedicated App creation. 
n The build of a solus position microsite. 
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CONTACT INFORMATION
EDITORIAL SUBMISSIONS
email: suzanne@mylittlestylefile.com

SPONSORSHIP ENQUIRIES
email: sponsorship@mylittlestylefile.com

ALL OTHER ENQUIRIES
Email: info@mylittlestylefile.com


